In sub-Saharan Africa 
Introduction
In sub-Saharan Africa, studies on the shoe-shine business indicate that it began in the colonial era where people with such skills were engaged by some African elites and civil servants who probably did not have house servants like the expatriates to polish their shoes nor enough time or skills to polish their own shoes (Elkan, Ryan, and Mukui, 1982) . The shoe-shine business has no specific definition, it is mostly
Empirical Literature
In Ghana, a shoe-shine boy, as they are commonly referred to, is usually a young male aged below 30 who moves about or stays at one particular place and polishes and/or mends shoes for a living. The job is gender-based, especially in Ghana and this could be attributed to the fact that, culturally, males are expected to be more adventurous than females (Author, 2010; Author, 2012) . A shoe-shine boy often carries a tool box which is usually a wooden box containing all the necessary accoutrements which include tins of polish of different colours and a set of brushes for polishing shoes; threads, needles, glue, nails, a small hammer and other tools for mending shoes. They often move from one place to the other advertising their trade/presence by occasionally knocking on the wooden box to attract customers. They usually work every day in the week unless for very compelling reasons. A typical day's activity of a shoe-shine boy begins at about 6:00 a.m. through the afternoon (but some do take a brief rest in the afternoon due to tiredness and/or the intensity of the scorching sun) to about 6:00 p.m. depending on the availability of customers (Personal communication, 2016) . In this paper, the term 'shoe-shine boys' will be used interchangeably with shoe-shine operators or shoe-shiners.
In sub-Saharan Africa, literature on the shoe-shine business is very scanty. The only substantive paper found on the shoe-shine business in the literature review was an article published by Elkan et al.(1982) in Nairobi, Kenya. The authors among other things documented the following information about the shoe-shine business in Nairobi: That the shoe-shine business started in the Nairobi town, particularly in the central streets of Kenyatta Avenue, Moi Avenue and Tom Mboya Street, and the main customers were the African elites and civil servants engaged in white-collar jobs. That the City Council Authorities initially employed all sorts of measures including compulsory licensing and occasional police swoop at places where the shoe-shiners operate in order to keep them away from the central business districts where they were considered to be nuisance (Elkan et al., 1982) . The shoe-shiners, according to the paper, were aged between 17 and 34 years and were mostly of the Kikuyu ethnic group who dominated the business through the social networks established over the years. The authors further intimated that the shoe-shine business was dwindling because of increase in the number of operators which result in low earnings.
In another study in Kenya titled: "Shoe-shine entrepreneurs' social responsibility practices on loyalty", Matelong, Sergon, Tuwei, and Cheptumo (2013) found out that the shoe shine enterprises still need to improve on their social responsibility practices in terms of reasonable pricing, equal treatment to all customers and proper waste disposal and among other things.
From a UNICEF report on children working in the streets of Ethiopia which included the shoe-shiners, it was observed that the children experience the rough weather in the course of their work such as extremely cold mornings and evenings while the heat during the afternoons and dry season were equally unbearable. The report further indicated that their concerns were the feeling of insecurity emanating from not making sufficient money and having bleak futures because of no or low formal education (UNICEF, 2000) . From the report, the shoe-shiners who were all males, combine their work with washing and watching cars at the pavements while those who work around market areas carry goods in addition to shoe shinning.
Apart from sub-Saharan Africa, it has also been observed in Hong Kong that the shoe-shine business started in the late 19 th century, and the white-collar workers in the financial district were the main customers (Feed Magazine, 2015) . That since the early 1970s, the Hong Kong Urban Council refused to issue licenses to the shoeshiners as the industry was dwindling with time. The report further noted that in Hong Kong most of the shoe-shiners were 60 years or above and some were unable to work due to health problems but they continued to serve the people because they still had to make ends meet. Finally, that due to the low monthly income, young people are reluctant to join the shoe-shine business (Feed Magazine, 2015) .
The shoe-shine business is one of the informal sector businesses that is common in most cities and urban areas in sub-Saharan Africa. The term informal sector or economy has several different definitions but this paper adopts the definition by Khotkina (2007) as any legal income generating activity resulting in the production of goods and services by workers who are outside the organized workforce which may or may not include any violation of legal laws. In sub-Saharan Africa, the informal economy is the main employer of most young migrants who are either employees or have created their own jobs through various social networks. In Burkina Faso, for example, it has been observed that among young migrants from Bisa, the oldest or seniors normally lead the young first time migrants to Ouagadougou where they initiate them into the shoe-shine business and later assist them to find more permanent employment in small food kiosks, restaurants and bars after they (new arrivals) had become familiar with the urban environment (Thorsen, 2009) . This is consistent with the fact that social networks facilitate migration to and employment in urban centres (Kwankye et al., 2007 ; Author and Awusabo-Asare, 2007; Author, 2010) .
In Ghana, a number of studies have reported on the growing youth enterprises or entrepreneurship in the informal economy partly because of the ease with which one could establish his or her own business (Abebe, 2007 ; Porter, Hampshire, Abane, Author, Esia-Donkoh, Amoako-Sakyi, Agblorti, and Owusu, 2011; Thilde, Katherine, Gough, Yankson, Owusu and Osei, 2015) . For instance, studies showed that in both Kumasi and Accra, some female migrants are engaged in the kaya yei business (female head porters who carry all kinds of loads or goods for some fees) and street vending or petty trading while some of their male counterparts are technicians or mechanics, petty traders or truck pushers (porters transporting goods on small carts) (Kwankye, Anarfi, Tagoe, and Castaldo, 2007; Author and Awusabo-Asare, 2007 ; Awumbila and Ardayfio-Schandorf, 2008; Author, 2010) .
Theoretical Literature on Future Intentions in a Job
From the literature, intentions to remain or quit a job, whether in the formal or informal sector, can be influenced by background characteristics such as age, marital status, level of education, income and other factors which include stress and job satisfaction (Werbel and Bedeian, 1989; Ongori, 2007; Böckerman and Ilmakunnas, 2007; Masroor and Fakir, 2010; Mxenge, Dywili and Bazana, 2014) . As people grow older, a number of factors could influence their decisions in the job that they do. For instance, their interests and needs could change with time and this may result in some quitting a job or taking early retirement or looking for lighter jobs if the current job demands more physical energy but this will depend on the availability of the desired alternative jobs. Marital status could also influence the intention to remain or quit a job. When one spouse wants to join the other elsewhere or when one spouse is divorced he/she might want to quit the job and begin a new life elsewhere (Mxenge et al., 2014) . It has also been noted that an employee's educational advancement could contribute to his/her intention to remain or quit a job, particularly where it is perceived that the compensation for staying with current employment differs from that of another employment, the employee might consider leaving for the better one (Jonathan, Thibeli and Darroux, 2013) . Income or the general compensation package could also influence the intention to remain or quit a job. Whether one will remain or quit a job depends to a large extent on how he/she perceives the income or compensation earned at the current job and also compensation packages in other organizations in relation to the workload (Masroor and Fakir, 2010) .
Besides the background characteristics of an employee, stress is one of the other factors identified in the literature that could influence the intention to remain or quit a job. The demands or workload involved in a job might lead to increased stress, dissatisfaction in the job and intention to quit the job (Mxenge et al., 2014) . Job satisfaction is another factor that could influence the intention to remain or quit a job. Job satisfaction is defined by Locke (1976) as the 'worker's appraisal of the degree to which the work environment fulfils the individual's need'. It can be measured in terms of both extrinsic and intrinsic values. The former comprises tangible issues such as wages, benefits and bonuses whilst social status, recognition, personal and professional development opportunities and others constitute the intrinsic values (Cowin, 2002) . Thus, a shoe-shiner may decide to remain or quit the business due to some of these factors
Study Area
The Cape Coast Metropolis is the capital of the Central Region of Ghana and the first national capital of the Gold Coast, now Ghana. It is bounded on the South by the Gulf of Guinea, West by the Komenda-Edina-Eguafo-Abrem Municipality, East by the Abura-Asebu -Kwamankese District and North by the Twifu Hemang Lower Denkyira District (Fig. 1 ). The Metropolis which covers an area of about 122 square kilometres has an estimated population of 169,894, comprising 48.7% males and 51.5% females (GSS, 2012) . The Cape Coast Metropolis is endowed with historical, traditional and cultural resources which have made the Metropolis the tourism destination of the country. As a former seat of the colonial government, the population of the then Cape Coast District comprised expatriates, Africa elites and civil servants who were customers to the shoe-shiners, encouraged the growth of the business in the town.
The amenities in the Metropolis include the main kutokraba market and some satellite markets, banking, hotels and health facilities. Formal education is the main industry of the town which has some of the best pre-tertiary educational institutions in the country. The Metropolis is more suitable for the shoe-shine business because it has large proportion of public and civil servants and students who constitute over 60.0 per cent of the total clients who patronize the services of the shoe-shine operators. Personal interactions with the shoe-shine boys indicate that almost all of them hail from rural communities within the Central Region, especially from the Assin communities. 
Data and Methods
A sample size could not be determined because the total number of the shoeshine boys in the Cape Coast Metropolis was unknown. The snowball sampling procedure was therefore adopted. After the first shoe-shine boy was contacted and interviewed, he was asked to provide information about where his colleagues could be found. This procedure was followed until no shoe-shine boy was found who had not been covered in the study. In all, 191 were interviewed using a survey questionnaire while 15 others were interviewed using an in-depth interview guide. The field assistants were final year students from the Department of Population and Health, University of Cape Coast. They had a day's training on the instruments and pre-tested the instruments at the Komenda-Edina-Eguafo -Abrem Municipality before the actual data collection. The instruments covered questions such as background characteristics, motives and frequency of movements to the Cape Coast Metropolis, nature of work, health-seeking behaviour, benefits and experiences in the business, effects of their migration on households at places of origin and future intentions in the business.
The Statistical Package for Service Solution (SPSS) version 21 was used to input the quantitative data while the interviews which were tape-recorded were transcribed. Both descriptive and inferential statistical tools were used to analyse the quantitative data. The logit regression model was used for the inferential statistics since the dependent variable for intentions to remain or quit was a binary outcome. The qualitative data were analysed using content analysis based on common themes and direct quotes from respondents.
Results and Discussion

Background Characteristics of Respondents
This section focuses on research question one on background characteristics of the respondents. The results in Table 1 showed that the respondents were mostly males, aged between 20 and 29 years and were single, which is consistent with the findings of the study conducted in Nairobi by Elkan et al. (1982) . The shoe-shiners are males because culturally males are expected to be more adventurous than their female counterparts (Author, 2010; Author, 2012) . More than three-quarters were basic school graduates (Primary and Middle/Junior High School (JHS) and most of them belonged to the Akan ethnic group (80.2%). This is consistent with the 2010 Population and Housing Census report which indicated that Akans constituted the largest ethnic group in Ghana (GSS, 2012) . Majority of them (75.0 %) earned less than GHC 100.00 (USD$ 25.20) a month prior to migration but after migration about seven out of ten earned more than GHC 400.00. (USD$ 102.00) per month (i.e. USD$ 1.00 to GHC 3.97 as at September, 2016). 
Shoe-shine Boys' Concerns about Their Job
From the second research question, the quantitative results showed four main concerns reported by the shoe-shine boys which bordered on their places of origin and destination (Table 2 ). These were health (36.5%), effects of being absent from home (34.7%), economic (17.8%), and accommodation challenges at destination (11.0%). Specifically, it was observed that diseases (64.2%) at the destination, inability to remit home (60.8%), and the limited size of their sleeping rooms were major worries to the respondents. They also lamented that their absence from their places of origin had affected output in farming (49.3%) and security of their households (5.5%). 
Influence of Shoe-shine Boys' Concerns on their Intentions to Remain or Quit the Job
The study further explored the possible influence of the concerns expressed by the respondents on their intentions to remain or quit the job. The estimated logit model showed that about 29 per cent of the intention to quit was explained by the concerns raised (Table 3) . Though the variables used were not able to explain most of the variance of the regressand, they were highly significant at 0.01 levels. The results from the qualitative data provided more detailed information on their concerns which are the risks involved in the business and the implications of being absent from their home villages due to the business. The risks, according to some of them, included injuries, poor accommodation, physical stress and exposure to thieves.
Work place injuries do occur occasionally among workers in both the formal and informal sectors. However, in most developing countries, policies on occupational health and safety are mostly limited to only the formal sector. From the findings, some of the shoe-shiners who sustain injuries at their work places have to bear the cost by themselves since some of them have not registered with the National Health Insurance Scheme which means that they cannot access healthcare services from the hospitals whenever they sustain injuries in the course of their work. This explains why some of them resort to drugstores and selfmedication whenever they are injured.
Poor accommodation was also mentioned as one of their concerns. Almost all of them reported that they sleep on verandas in front of stores while others live in kiosks. Owing to this, they are exposed to the vagaries of the weather in both the rainy and dry seasons, especially mosquito bites which predispose them to malaria. According to some of them, malaria is the major health problem that they face as a result of poor accommodation which is consistent with the fact that malaria is the leading cause of morbidity and mortality in the country (GSS, 2009; Author & Kendie, 2013 The qualitative data revealed that the most tedious aspect of the shoe-shine business is walking, which leads to physical stress, and this was also confirmed by the results from the logit model which showed significant relationship between concern about stress and intention to quit the job. Although walking is generally regarded as one of the physical exercises for good health, some shoe-shine operators walk a lot which could affect their health and/or physical appearance, especially walking and working in the scorching sun everyday. The walking involved in the work and its associated physical stress are not suitable for those who are aging and it might be the reason why the older ones would like to quit the business in future. Thus, stress and aging are some of the factors that influence the intentions of some shoe-shine operators to quit the job. The nature of their sleeping places also expose them to thieves and other criminals as reported in this excerpt:
We are harassed by thieves at night: they steal our monies and phones. They monitor us and come at night to steal because they know we work during the day and we have money on us (31 years, Single, JHS). This is a common phenomenon experienced in most cities and urban areas in the country among such informal sector workers who sleep in open places. For instance, the kaya yei in both Kumasi and Accra have also suffered from similar predicaments ( Author and Awusabo-Asare, 2007) . In a study on economics of shoe shining conducted in Nairobi, Kenya, it was observed that the shoe-shine operators hired a security man who protected them and their equipment in the night from thieves and other criminals (Elken et al., 1982) .
Although most of them claimed their incomes are better in the business than prior to migration, for some of them it has been at the expense of their other roles at their places of origin, particularly farming and protection of household members as indicated in these two excerpts Married, JHS). These narratives are typical examples of the negative experiences associated with out-migration from rural areas but the second quotation is rarely mentioned in most discourses on implications of rural-urban migration at the places of origin. For these respondents, a reverse migration from urban to their rural places of origin is quite obvious.
Future Intentions in the Shoe-shine Business
The last research question focuses on future intentions of the shoe-shine operators in the business. The main motive for engaging in the shoe-shine business is economic. However, given the precarious and tedious nature of the business as reported by some shoe-shiners, some of them had planned to quit the business and among the reasons given were: physical stress, job not being lucrative and stable, to engage in their chosen profession, aging and the neglect of their other responsibilities at their places of origin while others said they would remain in the business because opportunities for alternative jobs were limited. 
Conclusions
This paper examines the concerns and future intentions of migrant shoe-shine boys in the Cape Coast Metropolis. The findings indicate that the shoe-shine boys are mostly JHS graduates who are single, aged between 20-29 years and belong to the Akan ethnic group, the largest ethnic group in Ghana (GSS, 2012) .
The results show that their main concerns ranged from injuries from the work, poor accommodation, job not being lucrative, through physical stress to the neglect of their other responsibilities at their places of origin. There is a statistically significant relationship between concern about job not being lucrative and intentions to quit the shoe-shine business, which implies that some of them intend to quit the job for more lucrative jobs. These factors are consistent with the literature on factors that influence intentions to quit a job (Masroor and Fakir, 2010; Jonathan, Thibeli and Darroux, 2013; Mxenge et al., 2014) and also some empirical findings from the shoe-shine business (Elkan et al., 1982) .
Since some of them invest part of their earnings in farming at their places of origin, being absent from their farms due to the shoe-shine business was one of their concerns which also showed significant relationships with the intention to quit the job. This is one unique finding which is missing in the literature on intentions to quit a job. Thus, reverse migration from urban to rural areas among some of the shoe-shine boys is feasible because they had already made some investment in their villages of origin.
However, those who had no investment elsewhere intend to remain in the business because there are no alternative jobs. This means that the shoe-shine business provides employment to people who otherwise would have been unemployed. This finding was also noted in the study conducted in Nairobi by Elkan et al. (1982) .
It can be concluded that the shoe-shine business is a stepping stone to more stable and lucrative jobs. Some joined the business just to obtain the needed capital to establish a more lucrative business. Among young migrants, the need for capital to establish their own businesses has been widely documented in the literature (Kwankye et al., 2007; Author and Awusabo-Asare, 2007 ; Awumbila and ArdayfioSchandorf, 2008; Thorsen, 2009; Author, 2010) . The main limitation of the study was that socio-demographic factors were not included in the logit model to determine the extent to which they influence the intentions to quit the shoeshine business. This is because the study focuses on their concerns and how these influence their intentions to remain or quit the job.
Recommendations
The shoe-shine business provides employment for some young migrants in the Cape Coast Metropolis who otherwise would have been unemployed. The Cape Coast Metropolitan Assembly in collaboration with the National Board for SmallScale Industries should organize some training in basic business management and occupational health and safety for the shoe-shine boys to sustain their business and also protect themselves against injuries.
The shoe-shine boys should team up to rent low cost accommodation and also seek the assistance of night security personnel to protect them against thieves as some shoe-shiners do in Nairobi (Elkan et al., 1982) . The National Board for Small-Scale Industries (NBSSI) and other relevant organizations should endeavour to train young people who have already created their own jobs in the informal sector such as the shoe-shine boys to enable them sustain their businesses. The need to sustain young people in such businesses to prevent them from relapse into the rising levels of unemployment is long overdue.
Feed Magazine (2015 
